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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 Al Course name: Alternative Investment

Type, extent and method of instruction:
Form of instruction: Lecture / Seminar
Course type: B (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26 / 13
Method of study: combined

Number of credits: 5

Recommended semester/trimester: 3.

Level: II.

Prerequisites:

Course completion conditions:
a) continuous assessment:

- continuous test: 50%

b) final evaluation:

- final test: 50 %

Learning objectives:

After completing the course, student:

1. become familiar with individual asset classes and investment opportunities in the alternative
investment market and the foreign exchange market, recognize the riskiness of individual
investment asset classes and also be able to identify and describe current trends in the field of
alternative investment and trading in the foreign exchange market,

2. become familiar with the possibilities and forms of executing and placing trade orders for the
purchase and sale of individual financial instruments in the field of alternative investment and the
foreign exchange market,

3. an analyse the impact of macro and micro indicators on the development of individual sectors of
the alternative investment market (real estate market, precious metals, cryptocurrencies, etc.) and
the foreign exchange market itself, including their critical assessment,

4. will acquire an overview of the functioning of domestic and foreign alternative investment and
foreign exchange markets, domestic and foreign regulation at the level of the system and financial
products, and an overview of the taxation of alternative investment and foreign exchange market
returns,

5. become familiar with methods and procedures aimed at measuring the performance and riskiness
of investments, including the basic sources of data necessary for analysing the market for alternative
investments and the foreign exchange market in practice with regard to the use of these financial
instruments in the construction of individual portfolios,

6. is able to create an individual portfolio based on the acquired methods and procedures.

Brief outline of the course:

Recommended literature:
1. ARENDAS, P., CHOVANCOVA, B., GACHOVA, K. 2018. Investovanie na trhu komodit a
redlnych aktiv. Bratislava: Wolters Kluwer. 368 s. ISBN 9788075981868.
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2. GRAMAH, D., ZWEIG, J. 2008. Inteligentni investor. Praha: Grada Publishing. ISBN
978-80-247-1792-0.

3. TUREK, L. 2018. Ziskov¢ stratégie pro forex a kryptomeny. Czechwealth. 20 s. ISBN 84038.
4. LIEN, Kathy. 2013. FOREX — Ziskov¢ intradenni a swingové obchodni strategie.

5. ANTONOPOULOS, A. 2014. Mastering Bitcoin: Unlocking digital cryptocurrencies.
Sebastopol: O'Reilly Media. 298 s. ISBN 978-1-449-37404-4.

6. ANTONOPOULOS, A., WOOD, G. 2018. Mastering Ethereum: Building Smart Contracts and
DApps. Sebastopol: O'Reilly Media. 424 s. ISBN 978-1-491-97194-9.

7. DEMJAN, V., IZIP, R., MORAVCIK, M. 2011. Pravda a myty o forexe - ako obchodovat na
najvacSom finan¢nom trhu.

8. SWAN, M. 2015. Blockchain: Blueprint for a new economy. Sebastopol : O'Reilly Media. 130
s. ISBN 978-1-491-92049-7.

9. YANG, H. 2019. Bitcoin tutorials — Herong's Tutorial Examples. Morrisville: Lulu Press. 234
s. ISBN 978-1-387-96297-6.

10. LAU, D. et al. 2021. How to DeFi: Beginner 2nd Edition. CoinGecko: Independently
published. ISBN 979-85-304-0843-4.

11. FANG, L., HOR, B., AZMI, E., WIN, K. W. 2021. How to DeFi: Advanced 1s Edition.
CoinGecko: Independently published. ISBN 979-8530318443.

12. BRUNEL, J. L. P. 2015. Goals-Based Wealth Management: An Integrated and Practical
Approach to Changing the Structure of Wealth Advisory Practices. USA, New York: John Wiley
& Sons Inc. ISBN 978-1-118-99590-7.

13. CHAMBERS, D. R., ANSON, M. J. P, BLACK, K. H., KAZEMI, H. B. 2020.

Alternative Investments: CAIA LEVEL 1. New York, USA: John Wiley & Sons Inc. ISBN
978-11-196-0414-3.

14. CFA INSTITUTE. 2020. Quantitative investment analysis, 4th Edition. CFA Institute
Investment Series. New York, USA: John Wiley & Sons Inc. ISBN 978-1-119-74364-4.

15. ZEISBERGER, C., PRAHL, M., WHITE, B. 2017. Mastering Private Equity: Transformation
via Venture Captal, Minority Investments and Buyouts. New York, United States: John Wiley &
Sons Inc. 368 s. ISBN 978-11-193-2797-4.

16. GOMPERS, P., IVASHINA, V., RUBACK, R. 2019. Private Equity: A Casebook. London,
United Kingdom: Anthem Press. 888 s. ISBN 978-17-830-8916-1.

17. JAMES, T. 2016. Commodity Market Trading and Investment : A Practitioners Guide to the
Markets. Basingstoke, United Kingdom: Palgrave Macmilan. s. 244. ISBN 978-11-374-3280-3.
18. ROCORONI, A., FUSAI, G., CUMMINS, M. 2015. Handbook of Multi-Commodity Markets
and Products : Structuring, Trading and Risk Management. New York, United States: John Wiley
& Sons Inc. s. 1064. ISBN 978-04-707-4524-3.

19. SCHOFIELD, N. C. 2021. Commodity Derivatives: Markets and Applications: Markets and
Applications. New York, United States: John Wiley & Sons Inc. s 544. ISBN 978-11-193-4910-5.
20. BAUM, A. 2015. Real Estate Investment: A Strategic Approach. London, United Kingdom:
Taylor & Francis, Ltd (Routledge). 3rd New Edition. s. 312. ISBN 978-04-157-4161-3.

21. BLOCK, R. L. 2011. Investing in REITs : Real Estate Investment Trusts. New York, United
States: John Wiley & Sons Inc. 4th Edition. s. 448. ISBN 978-11-180-0445-6.

22. KREWSON-KELLY, S., MUELLER, G. R., FRANKEL, M. S., SCHNURE, C. 2020.
Educated REIT Investing: The Ultimate Guide to Understanding and Investing in Real

Estate Investment Trusts. New York, United States: John Wiley & Sons Inc. s. 304. ISBN
978-11-197-0869-8.

23. DONNELLY, B. 2019. The Art of Currency Trading : A Professional's Guide to the Foreign
Exchange Market. New York, United States: John Wiley & Sons Inc. 1. vydanie. s. 416. ISBN
978-11-195-8355-4.
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24. KARPIS, J. 2021. Ako na zlato - Peniaze neveriacich. Prakticky sprievodca sporenim v zlate.
Vydavatel'stvo Bajkal. s. 144. ISBN: 978-80-999-7506-5.

25. CHAMBERS, D. R., BLACK, K. H., LACEY, N. J. 2018. Alternative Investments: A
Primer For Investment Professionals. CFA Institute Research Foundations. s. 183. ISBN
978-1-944960-37-7.

26. GRAHAM, B., DODD, D. 2020. Security Analysis: Sixth Edition, Foreword by

Warren Buffet. New York, United States: McGraw-Hill Education - Europe. s. 700. ISBN
978-00-715-9253-6.

27. GRAHAM, B. 2021. Intelligent Investor: The Classic Text on Value Investing. New York,
United States: HarperCollins Publishers Inc. 304 s. ISBN 978-00-607-5261-3.

28. COFNAS, A. 2015. The Forex Trading Course: A Self-Study Guide to Becoming a
Successful Currency Trader 2nd Edition. New York, United States: John Wiley & Sons Inc. 240
s. ISBN 978-11-189-9865-6.

29. LIM, M. A. 2015. The Handbook of Technical Analysis + Test Bank : The Practitioner's
Comprehensive Guide to Technical Analysis 1st Edtion. New York, United States: John Wiley &
Sons Inc. 978 s. ISBN 978-11-184-9891-0.

Language of instruction:
Slovak, English

Notes:student time load:

150 hours, out of which:

- combined form (Lecture, Seminar, Consultation): 39 hours (2/1)
- self-study: 111 hours

Course assessment
The final number of assessed students: 39

A B C D E FX(0) FX(1)

10.26 35.9 43.59 5.13 2.56 2.56 0.0

Instructor: Ing. Michal Mestan, PhD., Ing. Cubomir Pintér, PhD.

Last changed: 18.01.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: Course name: Applied Statistics in R System
D 2 ApStatR

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1.

Level: II.

Prerequisites:

Course completion conditions:

a) Regular term: Practical exam - 100 points The student will receive a maximum of 100 points
for the practical exam in the form of the assigned analysis in due time to complete the course.
With the practical exam, the student demonstrates the acquisition of knowledge provided in the
course. To successfully pass the course in due time, the student needs to obtain at least 65 points
of the overall evaluation.

b) Correction term: A student who does not meet the conditions for successful completion of
the course in due time, in the corrective term for the completion of study obligations will pass
a corrective practical exam, for which he can obtain a maximum of 100 points of the overall
evaluation. To successfully complete the course in the correction period, the student needs to
obtain at least 65 points of the overall evaluation.

During the practical exam in the regular or corrective term, the student is allowed to use any
available study materials, or work with information from the Internet.

Learning objectives:

-knowledge: The student will be acquainted with the basics of the statistical system R, with the
basics of the syntax of the R language and basic pre-programmed commands. He will be able to
process data, visualize them and learn about the possibilities of finding patterns and contexts in the
data. Student will learn the theoretical and practical background of supervised and unsupervised
models.

-skills: The student is able to apply the acquired knowledge in solving specific practical tasks
focused on economic practice. Can visualize and graphically present data. Can assess the suitability
of selected tools, interpret the results and evaluate the accuracy of statistical procedures.
-competence: The student will be able to edit and process data in the statistical system R, will be
able to create mathematical-statistical models in this system, will be able to interpret, analyze and
present the results.

Brief outline of the course:

Introduction to R. Basics of programming in R. Data sources and their graphic presentation.
Basic statistical procedures in R (probability distributions, regressions, linear models, time series,
prediction models and models without a teacher). Application of the R program in measuring credit
risk.
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Recommended literature:

1. DALGAARD, P. 2008. Introducotry Statistics with R. 2. Vyd. New York : Springer, 2008.
ISBN 978-0-387-79053-4.

2. JAMES, G., HASTIE, T., TIBSHIRANI, R., WITTEN, D. 2013. An introduction to statistical
learning with applications in R, New York : Springer, 425 s., ISBN 978-1-4614-7137-0.
(dostupné online)

3. R CORE TEAM 2016. R: a language and environment for statistical computing. Vienna : R
Foundation for Statistical Computing. http://www.r-project.org

4. TEETOR, P. 2011. 2011. R cookbook. Sebastopol (CA) : O’Reilly Media. ISBN
978-0596809157.

5. VENABLES, W. N., RIPLEY, B. D. 2002. Modern applied statistics with S. 4. Vyd. New
York : Springer, 2002. ISBN 0-387-95457-0.

6. VERZANI, J. 2005. Using R for Introductory Statistics. Boca Raton (Florida) : Chapman &
Hall/CRC, 2005. ISBN 1-584-88450-9.

7. VIRTUALNA UNIVERZITA MATEJA BELA 2021. Aplikovan $tatistika v systéme R
(predpripravené skripty, tutoridly a videonavody). Banska Bystrica: Univerzita Mateja Bela v
Banskej Bystrici. Dostupné na internete: https://Ims.umb.sk

Language of instruction:
slovak, english

Notes:student time load:

120 hours, out of which

Combined study (Lectures, Seminars, Consultations): 26
Self-study: 94

Course assessment
The final number of assessed students: 6

A B C D E FX(0) FX(1)

16.67 16.67 16.67 33.33 16.67 0.0 0.0

Instructor: Mgr. Méria Stachova, PhD.

Last changed: 07.06.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 BanPoi |Course name: Bancassurance

Type, extent and method of instruction:
Form of instruction: Lecture / Seminar
Course type: B (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26 / 13
Method of study: combined

Number of credits: 5

Recommended semester/trimester: 1.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment:

Written work of bank insurance principles and tendencies - 40 points

For active and quality work in lectures, seminars and for the elaboration of short online tests via
LMS, the student can get a maximum of 10 bonus points during the teaching part of the semester.
b) final assessment:

Written work of modelling the price of banking and insurance products, their risk loads and
testing the profitability of these products - 60 points

The grade in due time is determined on the basis of the sum of points from both written works
and bonus points for active work.

Corrective term:

Written test of the entire syllabus — 100 points (problem solving - 80 points, theoretical questions
- 20 points)

The grade in the corrective term is determined on the basis of the sum of points from the re-sit
written work and bonus points for active work during the teaching part of the semester.

The student can apologize for a maximum of three lectures or seminars. If a student does not
respond to the teacher's call for communication during full-time or distance learning, it is
considered his unjustified non-participation in the seminars.

At the request of the examiner, the student is obliged to pass an oral examination in order to
verify the used procedures in a written work. On the basis of the oral examination, the examiner
decides on the allocation of points for the relevant work. If the oral examination is refused, the
student will be awarded an FX grade. During the elaboration of works and oral examination, the
student can only use a personal calculator as an aid.

When performing written works and oral examination by the distance method, it is necessary to
register the student for the relevant event in the MS Teams calendar and turn on the camera and
microphone on his communication device. Any description, recording or performance of tests,
use of illicit aids as well as means of communication, or other impairment of the objectivity of
the assessment will be considered as non-compliance with the conditions for passing the course.

Learning objectives:
Student:
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1. is able to apply the acquired knowledge to actuarial modelling of the price of products offered
under bancassurance,

2.1s able to recognize common and different characteristics of bancassurance in the Slovak Republic
and the world; functions of individual bancassurance products of banks and insurance companies,
3. can assess and analyze the suitability, respectively, unsuitability of bank and insurance companies'
products for individual clients, according to their needs and ideas,

4. is able to critically assess the suitability of the offered product for personal and professional
economic practice,

5. is able to apply the effects of European and national regulations on specific cases in practice,

6. is able to be aware of the positive and negative aspects of bancassurance,

7. is able to analyze and explain in detail all the information in the insurance contract.

Brief outline of the course:

The position of bancassurance in the Slovak Republic and the world. Regulations in the context
of bancassurance. Insurance products offered by banks. Current issues in the field of insurance
and bancassurance. Basic terminology in actuarial modelling. Life tables. Yield curve. Risk loads.
Profitability testing. Critical approach to bancassurance products.

Recommended literature:

1. DICKSON, D. C. M., HARDY, M. R., WATERS, H. R. 2009. Actuarial Mathematics for Life
Contingent Risks. Cabridge University Press. ISBN 978-0-521-11825-5.

2. SPIRKOVA, J., URBANIKOVA, M. 2012. Aktuarska matematika — Zivotné poistenie. Tura
Edition spol. s r. 0. ISBN 978-80-8078-514-7.

3. BOLAND, P. J. 2006. Statistical and Probabilistic Methods in Actuarial Science. Chapman &
Hall/CRC: University, College Dublin, Ireland. ISBN 1-58488-695-1.

4. CIPRA, T. 2006. Pojistna matematika — teorie a praxe. Praha: EKOPRESS. ISBN
80-86929-11-6.

5. RICCI, O. 2012. Bancassurance in Europe Past, Present and Future. London: Palgrave
Macmillan. ISBN 978-0-230-35828-7.

6. KOBIK VALIHOROVA, A., MUZAKOVA, K. 2013. Integrace evropskych finanénich trhu,
Technicka univerzita v Liberci. ISBN 978-80-7372-935-6.

Language of instruction:
Slovak, English

Notes:student time load:

150 hours, out of which:

- combined form (Lecture, Seminar, Consultation): 39 hours
- self-study: 111 hours

Course assessment
The final number of assessed students: 40

A B C D E FX(0) FX(1)

32.5 32.5 20.0 7.5 5.0 0.0 2.5

Instructor: doc. RNDr. Jana Spirkové, PhD., Ing. Katarina Izdkova, PhD.

Last changed: 19.01.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 OR-aj [Course name: Business Negotiations (in English)

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment:

seminar paper: 15 points

presentation on the topic of business negotiation: 15 points

b) final assessment:

preparation and presentation of a simulated business negotiation: 30 points
test: 40 points

Learning objectives:

After the completion of the course, the student can:

. use acquired knowledge and skills in negotiation,

. draw up the agenda for a negotiation,

. conduct a discussion, listen actively and ask effective questions,
. present arguments for persuading the other party,

. solve conflicts and handle breakdowns,

. make and respond to proposals,

. use different negotiating styles, strategies and tactics,

. summarize the results of negotiation.

0 3O L KW —

Brief outline of the course:

Definition of negotiation. Intercultural aspects of negotiation. Strategies, tactics and styles in
business negotiation. The principal stages of a formal negotiation. Relationship-building. Putting
together a team for an international negotiation. Starting the negotiation — small talk. Setting
objectives, drawing up the agenda, timing, procedure, establishing positions and exploring interests.
Making and responding to proposals. Body language. Bargaining — exerting pressure, making
concessions and attaching conditions. Persuasive tactics and responding to pressure tactics. Non-
ethical negotiating tactics. Options for dealing with problems and conflicts. Conclusion and follow-
up actions. The individual stages of negotiation are practised in the form of role-plays and the final

output is a team presentation of a complex simulated business negotiation.

Recommended literature:

1. POWELL, M. 2012. International Negotiations. Cambridge : Cambridge University Press

2012. ISBN 978-0-521-14992-1.
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2. COMFORT, J. 1998. Effective Negotiating. Oxford : Oxford University Press 1998. ISBN
0-19-457247-1.

3. HILTROP, J. M., UDALL, S. 1995. The Essence of Negotiation. London : Prentice Hall 1995.
ISBN 0-13-349895-6.

4. GROSSMANOVA, M. 2010. Obchodné rokovania v angliétine. Sprint dva 2010. ISBN
978-80-89393-23-7.

5. NIERENBERG, G. I., CALERO, H. H. 2009. The New Art of Negotiating. Square One
Publishers 2009. ISBN 978-0-7570-00305-9.

6. NIERENBERG, G. 1., CALERO, H. H., GRAYSON, G. 2001. How to Read a Person Like a
Book. Barnes and Noble Digital. ISBN 1-4014—0192-9.

7. CHORVAT, J., TEREMOVA, M. 2003. Our Approach to Teaching Business Negotiations. In:
Acta linguistica N° 5, Ekonomicka fakulta Univerzity Mateja Bela. Banska Bystrica 2003, 100 —
104. ISBN 80-8055-825-6.

Language of instruction:
English

Notes:student time load:

90 hours

combined study (lectures, seminars, consultations): 26
self-study: 44

assignments: 20

Course assessment
The final number of assessed students: 37

A B C D E FX(0) FX(1)

27.03 21.62 10.81 2432 541 10.81 0.0

Instructor: M.A. David Cole, PhD.

Last changed: 07.06.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code:
D 2 SEPvSAP

Course name: Business Process Management with SAP

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 2.

Level: II.

Prerequisites:

Course completion conditions:

Learning objectives:

Brief outline of the course:

Recommended literature:

Language of instruction:

Notes:student time load:

Course assessment
The final number of assessed students: 0

A

B

C

FX(0)

FX(1)

0.0

0.0

0.0

0.0

0.0

0.0

0.0

Instructor: Ing. Igor Kollar, PhD.

Last changed: 09.04.2024

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: Course name: Business on-line
D 2 B on_line

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

Final assessment is based on tasks, test, and final project.
a) continuous assessment:

tasks 0-30, test: 0-30

b) final assessment:

final assessment: project: 0-40

Learning objectives:

After successfull completion of the course, student can:

1. create web pages for chosen company applying website usability principals (simplicity, speed,
design,...)

2. judge the individual services offered to companies in this field (webhosting, web design, web
applications development) and understand their importance, compare their value for a particular
company or project, including their economic demands,

3. use the acquired knowledge about the internet technology for solving practically oriented tasks
during seminars focused at publishing on the internet.

Brief outline of the course:

Internet and its services, basic concepts, characteristics of the used technology, their importance and
economic demands. The use of the internet services in the economic practice. Catalogue and fulltext
data serach. Creation of web pages. Basics of design and usability (easy navigation). Principles and
options for web graphics creation. Basics of the HTML, CSS and CMS. Registration and publication
of the created web presentation at a publicly accessible server. Administration and updating of the
company website. Publishing on the internet, webhosting, domains, price demands and conditions.
Basics of Search Engine Optimization (SEO).

Recommended literature:

1. LACO, P. 2018. Hodnotenie podnikovych internetovych stranok. Belianum — vydavatel'stvo
UMB, 124 s. ISBN 978-80-557-1524-7

2. KOLLAR, I., LACO, P. 2017. Podnikové internetové aplikacie. Belianum - vydavatel'stvo
UMB, 100 s. ISBN 978-80-557-1183-6.

3. Internet standards published on official World Wide Web Consortium website: www.w3c.org.
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4. Official on-line tutorials: www.w3schools.com.

Language of instruction:
slovak

Notes:student time load:
90 hours

combined study: S: 26
self-study: 24

tasks during seminars: 20
project preparation: 20

Course assessment
The final number of assessed students: 58

A B C D

FX(0)

FX(1)

63.79 20.69 8.62 5.17

0.0

0.0

1.72

Instructor: Ing. Peter Laco, PhD.

Last changed: 25.10.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: Course name: Case Studies from Public Sector Management
D 2 PSzMVS-aj

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

Final assessment:

a) Active participation during case-studies” presentations (50 points)
b) semester project (case study) and its defence (50 points)

Learning objectives:

student can

1. critically analyse the current trends in public sector management,

2. provide arguments on basis of the acquired knowledge in a discussion with a professional,

3. create case study using methodological concepts and compare the findings with current
knowledge published in research papers.

Brief outline of the course:

- this course is based on presenting case studies from current practice and presentations provided
by professionals/experts from practice, who are in leading/managerial positions in public sector
organizations on various levels (local, regional, national),

- case studies are provided a few weeks before the presentation with supporting literature and
students are required to study the materials, dig into the problematics and prepare relevant questions
for the presenters (strengthening the competence to understand the topics and place relevant
questions)

- one week before the seminar led by an expert, the teacher introduces the given topic/problem

- at the seminar led by an expert, the students actively participate in discussion about the problems
of practical application of their knowledge based on analysed case study and prepared questions.
Key topics covered:

1. Public sector performance management — concepts and design

2. Strategic performance management of central government — legal and managerial consequences
3. Public governance and smart governance.

4. Local governance participation.

5. Alternative service delivery arrangements Contracting out in public sector. Contract management
in public sector.

6. Behavioural economics in public sector.

7. Alternative funding of public services. Co-creation. Co-production. Crowdfunding.
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8. Participatory budgeting.

9. Implementation of digital tools in governance.

10. Potential of ecosystem services and its importance for local and regional stakeholders.
11. Place marketing. Place branding. Place marketing strategies.

Recommended literature:

1. Dolan, P., Hallsworth, M., Halpern, D., King, D., Vlaev, 1. 2009. MINDSPACE influencing
behaviour through public policy. Discussion document — not a statement of government policy.
2. Fabio Monteduro. 2017. The Adoption of Outcome-Related Performance Indicators in
External Reporting: An Empirical Study. International Journal of Public Administration 40:10,
pages 860-874.

3. Foret, M. a kol. Marketing communication in public administration. 1. vyd. - Brno : Mendel
university in Brno, 2013. - 132 s.

4. Foret, M. Vanova, A. a kol. Marketing in regional development. 1. vyd. - Brno : Mendel
university in Brno, 2013. - 140 s.

5. Grunewald, K. et al. 2015. Ecosystem Services — Concept, Methods and Case Studies.
Springer, 312 p. ISBN 978-3-662-51577-8.

6. Mikusova Merickova, B., Nemec, J., Murray Svidronova, M., Klimovsky, D. 2017. Co-
creation as a social innovation in delivery of public services at local government level : the
Slovak experience. In: Juraj Nemec et. al. In Handbook of research on sub-national governance
and development. - 1. vyd. - Hershey : IGI global, 2017. - ISBN 9781522516453

7. Mikusova Merickova, B., Nemec, J., Vozarova, Z. 2017. The efficiency of contracting out local
public services in Czech Republic and Slovakia. In BeaharoV, D., J., Baehler, K., J., Klerman,
J. A. 2017. Improving public services : international experiences in using evaluation tools to
measure program performance. - 1. vyd. - Oxford : Oxford University Press, 2017. - ISBN
978-0-19-064605-9. - S. 265-285

8. Murray Svidroniova, M. 2018. Co-Creation in local services delivery: Case study from
Slovakia. In Alternative delivery service, Juraj Nemec, Vincent Potier, Michiel S. de Vries (Eds)
IASIA/IIAS 2018 ISBN-978-2-931003-01-5. S. 82 — 92

9. Murray Svidronova, M., et al. 2020. Alternative non-profit funding methods:

crowdfunding in the Czech Republic and Slovakia, Applied Economics Letters, DOI:
10.1080/13504851.2020.1776828

10. Murray Svidroniova, M., Klimivsky, D. 2022. Participatory budgeting in Slovakia: recent
development, present state and interesting cases. In International trends in participatory
budgeting : between trivial pursuits and best practices. - 1. vyd. - Cham : Palgrave Macmillan,
2022. - ISBN 978-3-030-79929-8. - ISSN 2524-728X. - pp. 247-269.

11. Murray Svidronova, M., Vacekova, G., Nemec, J. 2022.Co-production of public goods in
Slovakia, Chapter 7. In New perspectives in the co-production of public policies, public services
and common goods. - 1. vyd. - Liége : Université de Liege, 2022. - ISBN 978-2-931051-55-9. -
ISSN 2795-8825. - Pp. 143-163.

12. Raili Pollanen, Ahmed Abdel-Maksoud, Said Elbanna & Habib Mahama (2017)
Relationships between strategic performance measures, strategic decision-making, and
organizational performance: empirical evidence from Canadian public organizations, Public
Management Review, 19:5, 725-746, DOI: 10.1080/14719037.2016.1203013

13. Sven Modell & Anders Gronlund (2007) Outcome-Based Performance Management:
Experiences from Swedish Central Government, Public Performance & Management Review,
31:2,275-288, DOI: 10.2753/PMR1530-9576310206

14. Thaler, R., Sunstain, C. 2009. Nudge: Improving Decisions About Health, Wealth, and
Happiness. London: Penguin Books. 312 s. ISBN 9780143115267
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15. Tversky, A., Kahneman, D. 1976. Judgement under uncertainty: Heuristics and Biases.
Science, ro¢. 185, 1976, ¢. 4157. ISSN 1469-1825, s. 1124-1131.

16. Vanova a kol. Place marketing, public and nonprofit marketing: case studies. 1. vyd. - Banska
Bystrica : Vydavatel'stvo Univerzity Mateja Bela - Belianum, 2017. - 98 s.

17. Vanova, A. a kol. Place marketing. 1. vyd. - Banska Bystrica : Vydavatel'stvo Mateja Bela -
Belianum, 2017. - 96 s.

18. VitaliSova, K., Murray Svidroniova, M., Jaku§ Mutuhova, N. (2021) Stakeholder participation
in local governance as a key to local strategic development. In: Cities : The International Journal
of Urban Policy and Planning. - Oxford : Elsevier Ltd., 2021. - ISSN 0264-2751. - Vol. 118
(2021), pp. [1-15].

19. Vitalisova, K., Sykorova, K., Koroény, S., Laco, P., Vanova, A., Borsekova, K. (2023). Digital
Transformation in Local Municipalities: Theory Versus Practice. In: Rouet, G., Come, T. (eds)
Participatory and Digital Democracy at the Local Level. Contributions to Political Science.
Springer, Cham. https://doi.org/10.1007/978-3-031-20943-7 13

Language of instruction:
English

Notes:student time load:
combined study (S): 26
self-study: 70

preparing the semester paper: 48
collecting data: 36

Course assessment
The final number of assessed students: 4

A

B

C

D

E

FX(0)

FX(1)

75.0

0.0

0.0

25.0

0.0

0.0

0.0

Instructor: Ing. Nikoleta Jaku§ Muthova, PhD., prof. Ing. Beata MikuSova Merickova, PhD.,

doc. Ing. Maria Murray Svidroniova, PhD., Ing. Katarina Sykorova, PhD., prof. Ing. Anna Vanova,
PhD., doc. Ing. Katarina VitaliSova, PhD.

Last changed: 29.03.2023

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 PSzCR2 | Course name: Case Studies in Tourism 2

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 3.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment: elaboration and presentation of case study (0-60 points), b) final
assessment: written exam (0-40 points).

The number of points to be earned for continuous and final assessment is 100 on the grading
scale. Credits are assigned to the student who has obtained a minimum of 65 out of 100 points for
fulfilling the requirements of the course assessment.

a) continuous assessment:

Elaboration and presentation of case study (0-60 points).

b) final assessment:

Written exam (0-40 points).

Learning objectives:

Student:

1. is able to use the acquired knowledge from previous subjects to evaluate the level of tourism
development in selected destinations,

2. is able to critically evaluate the destination managements in Slovakia and abroad,

3. is able to analyse best practices of tourism destination development and apply on the conditions
of Slovakia,

4. can manage destination management organization.

Brief outline of the course:

. Vision and planning in tourism destination

. Destination management organization and its role
. Cooperation in tourism destination

. Product development in tourism destination

. Product distribution of tourism destination

. Marketing communication of tourism destination
. Digital destination marketing

. Destination management system

9. Customer relationship management in tourism destination
10. Competitiveness of tourism destinations

11. Sustainable tourism development in destination
12. Trends in tourism development in destinations

0 3O L KW —
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Recommended literature:

1. GUCIK, M. a kol. Manazment cielového miesta cestovného ruchu. Kniznica cestovného ruchu
21. Banska Bystrica : Slovak-Swiss Tourism, 2012.

2. UNWTO. 2007. A Practical Guide to Tourism Destination Management. Madrid : World
Tourism Organization, 2007.

3. UNWTO. 2008. Handbook of E-marketing for Tourism Destinations. Madrid : World Tourism
Organization, 2008.

4. HORNER, S., SWARBROOKE, J. 2004. International Cases in Tourism Management.

Oxford : Elsevier. 2008.

Language of instruction:
Slovak.

Notes:student time load:

120 hours:

combined study (lectures, seminars consultations): 30
self-study: 38

preparation of case study: 52

Course assessment
The final number of assessed students: 0

A B C D E FX(0) FX(1)

0.0 0.0 0.0 0.0 0.0 0.0 0.0

Instructor: doc. Ing. Tomas Gajdosik, PhD., Ing. Zuzana Gajdosikova, PhD.

Last changed: 07.06.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: Course name: Case Studies in Tourism 2 (in English)
D 2 PSzCR2-3j

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 3.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment: elaboration and presentation of case study (0-60 points), b) final
assessment: written exam (0-40 points).

The number of points to be earned for continuous and final assessment is 100 on the grading
scale. Credits are assigned to the student who has obtained a minimum of 65 out of 100 points for
fulfilling the requirements of the course assessment.

a) continuous assessment:

Elaboration and presentation of case study (0-60 points).

b) final assessment:

Written exam (0-40 points).

Learning objectives:

Student:

1. is able to use the acquired knowledge from previous subjects to evaluate the level of tourism
development in selected destinations,

2. is able to critically evaluate the destination managements in Slovakia and abroad,

3. is able to analyse best practices of tourism destination development and apply on the conditions
of Slovakia,

4. can manage destination management organization.

Brief outline of the course:

. Vision and planning in tourism destination

. Destination management organization and its role
. Cooperation in tourism destination

. Product development in tourism destination

. Product distribution of tourism destination

. Marketing communication of tourism destination
. Digital destination marketing

. Destination management system

9. Customer relationship management in tourism destination
10. Competitiveness of tourism destinations

11. Sustainable tourism development in destination

0 3O L KW —
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12. Trends in tourism development in destinations

Recommended literature:

1. UNWTO. 2007. A Practical Guide to Tourism Destination Management. Madrid : World

Tourism Organization, 2007.

2. UNWTO. 2008. Handbook of E-marketing for Tourism Destinations. Madrid : World Tourism

Organization, 2008.

3. HORNER, S., SWARBROOKE, J. 2004. International Cases in Tourism Management.

Oxford : Elsevier. 2008.

Language of instruction:
English.

Notes:student time load:

120 hours:

combined study (lectures, seminars consultations): 30
self-study: 38

preparation of case study: 52

Course assessment
The final number of assessed students: 0

A B C D E FX(0)

FX(1)

0.0 0.0 0.0 0.0 0.0 0.0

0.0

Instructor: doc. Ing. Tomas Gajdosik, PhD., Ing. Zuzana Gajdosikova, PhD.

Last changed: 07.06.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 Kou¢ Course name: Coaching

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment: written test 0-25 points, activity during seminars (semestral essay)
0-25 points

b) final assessment: oral exam 0-50 points

Credits are assigned to the student who has obtained a minimum of 65 out of 100 points for
fulfilling the requirements of the course assessment.

a) continuous assessment:

written test 0-25 points, activity during seminars (semestral essay) 0-25 points

b) final assessment:

oral exam 0-50 points

Credits are assigned to the student who has obtained a minimum of 65 out of 100 points for
fulfilling the requirements of the course assessment.

Learning objectives:

After course completion, the student:

1. Understand the theoretical bacground of couching.

2. Know basic tools and techniques of couching.

3. Be able to set the appropriate couching tools in specific situations.
4. Be able to lead couching process.

Brief outline of the course:

The history of coaching. Basis of coaching and the difference from consultancy, mentoring,
leadeship Advantages and disadvantages of coaching. Transactional and transforamtional coaching.
Self-coaching, individual and group coaching. Life and Professional coaching. Systemic coaching.
Methods of coaching— GROW, ADAPT, ACHIEVE, Kaizen. The process of coaching. Questioning
techniques. Feedback providing. Coach, his roles and competencies. Coaching in Slovakia and
abroad.

Recommended literature:

1. CHAMPATHES M. R. 2006. Coaching for performance improvement: the “COACH” model,
Development and Learning in Organizations. An International Journal, Emerald, Vol. 20., €. 2., s.
17 — 18. ISSN 1477-7282.

2. CLEGG S. R. et all. 2005. Business coaching: challenges for an emerging industry, Industrial
and Commercial Training, Emerald, Vol. 37., ¢. 5., s. 218 — 223. ISSN: 0019-7858.
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3. PERRY. M. J. 2006. Life coaching and the law, Industrial and Commercial Training, Emerald,
Vol. 38., ¢. 2., 5. 98 — 101. ISSN: 0019-7858.

4. PHILLIPS R. 1996. Coaching for higher performance, Employee Councelling Today, Emerald,
Vol. 8., ¢. 4., 5. 29 — 32. ISSN: 0955-8217.

5. ULRICH D. 2008. Coaching for results, Business Strategy Series, Emerald, Vol. 9., ¢. 3, s. 104
— 114. ISSN: 1751-5637.

6. WHITMORE, J. 2009. Coaching for Performance: GROWing Human Potential and Purpose

- The Principles and Practice of Coaching and Leadership, 4th Edition. Nicholas Brealey
Publishing. 2009. 244 pages. ISBN 978-1857885354.

Language of instruction:
English

Notes:student time load:

110 hours:

Combined form (Lecture, Seminar, Consultation): 26
Self-study: 50

Data mining, presentation: 34

Course assessment
The final number of assessed students: 89

A B C D E FX(0) FX(1)

66.29 29.21 3.37 1.12 0.0 0.0 0.0

Instructor: Ing. Jozef Durian, PhD.

Last changed: 07.06.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 KvIPaj |Course name: Communication Across Cultures (in English)

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 2.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment:

written analysis of a specific intercultural problem: 0-20 points
project — written presentation of a field research: 0-30 points
oral presentation of the research results: 0-20 points

b) final assessment:

test: 0-30 points

Learning objectives:

Student can:

1. perceive, identify and describe the observable manifestation of differences within other cultures
and subcultures.

2. identify problems of intercultural character, respond to them and take up own standpoint.

3. discuss problems characterized by intercultural diversity, choose the best solutions, be aware of
his/her own identity and accept the values of other cultures and subcultures.

4. analyze problems of intercultural communication, find basic principles of communication in
chosen cultures and express own views and preferences.

5. find analogy between one’s own behavior and behavior of representatives of other cultures,
suggest hypothesis, and integrate the acquired knowledge and skills into practice.

6. argument and defend own opinions, show interest in developing the intercultural competencies.

Brief outline of the course:

Communicative competence of mutual cooperation in business environment at the European,
national, regional, and local level. Concept of intercultural communication, types of culture.
Barriers to intercultural communication: stereotypes, prejudices, cultural expectations, perceptions
and attitudes, culture shock and its phases. Awareness of one’s own culture and values,
adjusting critical attitudes, comparison of values of different nations, ethnic groups, and language
communities. Role of verbal and non-verbal communication in intercultural relations. Mentality,
thinking, and behavior of representatives of different nations/cultures and their impact on personal
and working relations. Psychology of intercultural relations. Understanding and solving critical
incidents in business environment through cultural dimensions. National identity and respect for
differences between individual cultures and subcultures. Intercultural management in business
environment.
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Recommended literature:

1. BENCIKOVA, D. 2007. Cross-Cultural Communication in Business. Banska Bystrica:
Univerzita Mateja Bela, 2007. 208 s. ISBN 978-80-8083-533-0.

2. BENCIKOVA, D., MINAROVA, M., POLCICOVA, M. 2009. Slovensko-anglicko-nemecky
vykladovy slovnik interkultirnej komunikéacie. Banska Bystrica: Univerzita Mateja Bela,
Ekonomicka fakulta, 2009. 86 s. ISBN 978-80-8083-918-5

3. GUIRDHAM, M. 2011. Communicating Across Cultures at Work. New York: Palgrave
Macmillan, 2011. 400 s. ISBN 978-0-230-28369-5.

4. HOFSTEDE, G., HOFSTEDE, G. J. 2004. Cultures and Organizations: Software for the Mind.
2nd edition. McGraw-Hill, 2004. ISBN 978-0-07-143959-6.

5. OLEJAROVA M. a kol. 2007. Charakteristika vybranych krajin z pohl'adu interkulturnej
komunikacie. Banska Bystrica, UMB, 2007.

6. STORTI, C. 1994. Cross-Cultural Dialogues: 74 Brief Encounters with Cultural Difference.
Boston: N. Brealey, 1994. 140 s. ISBN 978-1-87-7864-28-5.

7. http://www.geert-hofstede.com

Language of instruction:
English

Notes:student time load:

90 hours

combined study (lectures, seminars, consultations): 26
self-study: 14

data collection and preparation of the project: 30
analysis of the research results: 20

Course assessment
The final number of assessed students: 22

A B C D E FX(0) FX(1)

27.27 27.27 18.18 9.09 0.0 18.18 0.0

Instructor: doc. PhDr. Dana Bencikova, PhD.

Last changed: 07.06.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 KUZ Course name: Consolidation of Financial Statements

Type, extent and method of instruction:
Form of instruction: Lecture / Seminar
Course type: B (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 13 /26
Method of study: combined

Number of credits: 5

Recommended semester/trimester: 3.

Level: II.

Prerequisites:

Course completion conditions:
a) continuous evaluation:

- written continuous test: 50%
b) final evaluation:

- written final test: 50%

Learning objectives:

After completion of the course, the student can:

1. use the acquired knowledge in the financial management and decision making at the level of
parent company doing a consolidation of financial statements and in the modelling of requirements
on consolidated companies as for sources of information for the concern financial statement
consolidation,

2. compile and analyze a consolidated balance sheet and a consolidated profit and loss statement
in different formations of the concern, and/or group,

3. apply the acquired skills in making consolidated financial statements on a national and
international level,

4. verify the accuracy of information in consolidated financial statements by subsequent
economiclogical verification of mutual horizontal and vertical relationships between the items of
the statements,

5. evaluate the property, finance and performance of the concern/group on the basis of analysis of
the consolidation procedure and consolidated financial statements,

6. create a database for the content of a consolidation package as a supplementary source of
information from the consolidated companies.

Brief outline of the course:

Full consolidation of financial statements. Consolidation of capital. Consolidation of receivables
and payables. Consolidation of cost and income. Consolidation of the operating result — internal
result of the concern performance. Complex first and the following consolidation of financial
statements — one-level, and multi-level in the case of parent and daughter companies. Consolidation
of the relationships from common business and consolidation of the relationship from investment
in an associated company — equity method.

Recommended literature:
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1. KRISTOFIK, P, SAXUNOVA, D., SURANOVA, Z. 2011. Finanéné Gétovnictvo a riadenie s
aplikaciou IFRS. Druhé vydanie. Bratislava: [IURA Edition. 803 s. ISBN 978-80-8078-396-9.

2. SURANOVA, Z. A KOLEKTIV. 2012. Finanéné uétovnictvo a riadenie s aplikaciou IFRS.
Praktikum. Bratislava: ITURA Edition. 363 s. ISBN 978-80-8078-474-4.

3. WILEY 2019. Interpretation and Application of IFRS Standards. New York: Wiley&Sons. 988
s. ISBN 978-1-119-57735-5.

4. FARKAS, R. 2013. Konsolidovana étovna zavierka v Slovenskej republike. Bratislava: [URA
Edition. 309 s. ISBN 978-80-8078-572-7

5. FARKAS, R. 2020. U¢tovna zavierka obchodnych spolo¢nosti. Bratislava: Wolters Kluwer SR,
s.r.o. 1 224 s. ISBN 978-80-571-0247-2.

Language of instruction:
Slovak, English

Notes:student time load:

150 hours, out of which:

- combined form (Lecture, Seminar, Consultation): 39 hours
- self-study: 60 hours

- preparation of the paper: 51 hours

Course assessment
The final number of assessed students: 11

A B C D E FX(0) FX(1)

0.0 9.09 36.36 45.45 9.09 0.0 0.0

Instructor: Ing. Jana Stasova, PhD.

Last changed: 11.02.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 FMP Course name: Corporate Financial Management

Type, extent and method of instruction:
Form of instruction: Lecture / Seminar
Course type: A (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26 / 26
Method of study: combined

Number of credits: 6

Recommended semester/trimester: 1.

Level: II.

Prerequisites:

Course completion conditions:

a) interim evaluation:

- written exam: 0 - 50 points

b) final evaluation:

- written exam: 0 - 50 points

The total number of points obtained for the interim and final evaluation is 100. It corresponds to
the classification scale of the evaluation. Credits will be awarded to a student who has obtained
from the subject for meeting the specified conditions at least 65 out of 100 points.

Learning objectives:

Student:

1. is able to use the acquired knowledge and skills to thoroughly analyze a given problem related
to the area of practical financial management of the company,

2. 1s able to choose the appropriate structure of the company's financing sources and decide on their
effective allocation to individual long-term and short-term components of assets,

3. creatively applies theoretical knowledge and various methods and tools of financial management
in practical business situations concerning decision-making on sources of capital and its investment,
financial risk management, distribution of financial results, mergers and determination of company
value,

4. assess the advantages and disadvantages of individual methods and tools and is able to distinguish
them and choose from them those that are most suitable for a given decision-making situation in
both operational and strategic financial management;

5. critically assesses current business phenomena and achieved financial results and, on this basis,
is able to make and implement relevant financial decisions and assess their possible consequences,
including at the level of international financial transactions;

6. on the basis of thorough analysis, using acquired methods and tools of financial management
prepares proposals for optimal capital structure, prepares financial risk management project, profit
distribution plan, financial analysis and merger proposal, prepares simple determination of the value
of the company as a whole and individual components his property.

Brief outline of the course:
Content, functions and tasks of financial management. Financial and capital structure of the
company. Capital budgeting and investment decisions. Short-term financial management and
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working capital management. Treasury management. Corporate governance. Risk management.
Distribution of financial results and dividend policy. Financial issues of mergers. Determining the
value of the company and its assets. Solution of practical case studies on selected topics.

Recommended literature:

1. KRISTOFIK, P, SAXUNOVA, D., SURANOVA, Z. 2011. Finanéné G&tovnictvo a riadenie s
aplikaciou IFRS. Bratislava: Tura Edition. ISBN 978-80-8078-396-9.

2. SURANOVA, Z. a kol. 2012. Finanéné uétovnictvo a riadenie s aplikaciou IFRS — praktikum.
Bratislava: Iura Edition. ISBN 978-80-8078-474-4.

3. KRALOVIC, J., VLACHYNSKY, K. a kol. 2011. Finanény manazment. Bratislava: Tura
Edition. ISBN 978-80-8078-356-3.

4. KRALCOVIC, J., POLEDNAKOVA, A., SOCHOR, M., VLACHYNSKY, K. 2011. Finan¢ny
manazment — zbierka prikladov. Bratislava: Tura Edition. ISBN 978-80-8078-431-7.

5. EMERY, D.R., FINNERTY, J.D., STOWE, J.D. 2007. Corporate Financial Management.
London: Pearson Education Inc. ISBN 0-13-503273-3.

6. ADELMAN, P.J., MARKS, A.M. 2014. Entrepreneurial Finance. Upper Saddle River: Pearson
Education Inc. ISBN 978-0-133-37695-1.

7. SMITH, J.K., SMITH, R.L., BLISS, R.T. 2011. Entrepreneurial Finance. Stanford: Stanford
University Press. ISBN 978-0-804-77091-0.

8. DAMODARAN, A. 2011. Applied Corporate Finance. Hoboken: John Wiley & Sons Inc.
ISBN 978-0-470-38464-0.

Language of instruction:
Slovak, English

Notes:student time load:

180 hours, out of which:

- combined study (Lectures, Seminars, Consultations): 52 h.

- self-study: 80 h.

- study of current legislation, preparation for seminars (solving examples and case studies) 36 h.
- updating information, collection of secondary data: 12 h.

Course assessment
The final number of assessed students: 96

A B C D E FX(0) FX(1)

6.25 25.0 20.83 28.13 14.58 4.17 1.04

Instructor: prof. Ing. Peter KriStofik, Ph.D., prof. Ing. Hussam Musa, PhD., Ing. Janka
Grof¢ikova, PhD., Ing. Ivan Sedliacik, PhD.

Last changed: 03.02.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 KKvVRR |Course name: Creativity and Culture in Regional Development

Type, extent and method of instruction:

Form of instruction: Seminar

Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26

Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

The maximum number of points obtained for the interim and final evaluation is 100. It
corresponds to the classification scale of the evaluation. Credits will be awarded to a student who
has obtained following the requirements at least 65 of 100 points.

a) continuous assessment:

elaboration of the assignment and research during the semester: 0-50 points

b) final assessment:

seminar work and its presentation using activating forms of teaching: 0-50 points

Learning objectives:

Student after successful completion of the course:

1. understands and actively uses terminology and knowledge of culture and creative industries
2. applies theoretical knowledge in solving specific problems of the development of culture and
cultural institutions in the territory

3. assesses the issue in its current context and in the context of trends connected with the
development of society

4. identifies problems in the development of culture and creativity in the territory and suggests
solutions based on current trends

5. will create a separate professional-research seminar work

Brief outline of the course:

Definition of basic terms. Culture, creativity and economy. Creative economy. The role of
culture in the national economy. Culture and creativity in regional development. Funding of
culture. Management of Culture. Culture development planning. Marketing of Culture and territory
branding. Culture and creativity in the context of sustainable, intelligent and resilient development
of cities and regions. UNESCO - culture and creativity in regional and local development. Case
studies — creativity in local and regional development. Case studies - culture in local and regional
development.

Recommended literature:

1. Vanova, A. a kol. Kreativne odvetvia ako zdroj nehmotnych aktiv v kontexte inteligentného
rozvoja a inovacii / Anna Vaiova ... [et al.] ; rec. Cudmila Nagyova, Beata Merickova. - 1. vyd. -
Banské Bystrica : Vydavatel'stvo Univerzity Mateja Bela - Belianum, 2016. - 141 s. [6,31 AH]. -
ISBN 978-80-557-1173-7
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2. Vanova, A. Trendy v rozvoji miest. 1. vyd. - Banska Bystrica : Vydavatel'stvo Univerzity
Mateja Bela - Belianum, 2021. - 202 s. [6,84 AH]. - ISBN 978-80-557-1884-2

3. Vanova, A. Marketingové stratégie rozvoja tizemia. 1. vyd. - Banska Bystrica : Vydavatel'stvo
Univerzity Mateja Bela - Belianum, 2020. - 136 s. [10,47 AH]. - ISBN 978-80-557-1783-8

4. Breton, Albert. (1982). Introduction to an economics of culture. In UNESCO, Cultural
industries: A challenge for the future of culture (pp. 40-50). Paris: UNESCO.

5. Edgar Andrew, Sedgwick Peter, Cultural Theory: The Key Concepts. 2nd edition. NYC
Routledge. 2007

6. Scott Allen, The Cultural Economy of Cities, Sage, 2001

7. Steinert Heinz, Culture Industry, Cambridge: Polity Press, 2003

Language of instruction:
slovak

Notes:student time load:

120 hours, within that:

Combined form: Lecture, Seminar, Consultation: 26
self-study: 70

active preparation for seminars: 24

Course assessment
The final number of assessed students: 66

A B C D E FX(0) FX(1)

68.18 12.12 7.58 3.03 1.52 7.58 0.0

Instructor: prof. Ing. Anna Vanova, PhD., doc. Ing. Katarina VitaliSova, PhD., doc. Ing. Kamila
Borsekova, PhD., Ing. Katarina Sykorova, PhD.

Last changed: 28.10.2022

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 KaB Course name: Digital Currencies and Blockchain

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment:

in-class active participation and presentation of news: 50 points
b) final assessment:

written test 50 points

Learning objectives:

1. Be able to describe the Byzantine Generals’ Problem (a classical problem on how to achieve a
single winning strategy involving various parties, some of which may be corrupted, untrusted, or
may disseminate inaccurate information) and how do blockchains address this problem.

2. Understand the basics of blockchain technologyi, i.e. cryptographic functions (hashes), the process
of mining and issuance of new currency, various consensus mechanisms including the ‘Proof-of-
Work’ consensus mechanism used in the Bitcoin Blockchain.

3. Distinguish among various types and properties of centralized, decentralized and hybrid
blockchains and ascertain which of them is suitable for what purposes.

4. Understand how blockchain technology creates trust among untrusted parties and immutable
entries, by linking/chaining blocks of information together (thus the concept of ‘blockchain’).

5. Distinguish the basic characteristics and key metrics of Bitcoin and altcoins (alternative
cryptocurrencies issued after Bitcoin) such as Ethereum, Tether, BNB, USD Coin, XRP, Cardano
etc.

6. Learn how to transact and store cryptocurrencies, look-up and dissect real transactions in open
blockchain networks.

7. Dive-in to more technical aspects of the technology such as mining pools, segregated witness,
lightning network, forks and smart contracts, their uses and challenges.

8. Learn why this is an innovative technology and understand its potential to disrupt a number of
other industries.

9. Identify some of the industries that may be disrupted by this technology, such as financial
institutions, health, real estate, supply chain, academia, and others, as well as describe blockchain-
related use cases.

10. Understand more advanced uses of the blockchain such as escrow services, asset registration,
attestation, smart contracts, digital assets, tokenization, CBDCs, DeFi and others.
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11. Understand what parallels and differences cryptocurrencies have with the existing monetary
and banking systems.

12. Evaluate how central banks or governments may issue their own digital currency, for what
purposes and to what end.

13. Identify some of the legal, regulatory and taxation challenges that this new technology may
bring and learn how do major global regulators look at these issues.

14. Understand major frameworks for regulating cryptocurrencies.

15. Explore the current mega-trends towards decentralization and how blockchain and other
technologies, such as Al and the 10T, fuel these trends.

Brief outline of the course:

The course provides an introductory understanding of blockchain technology and decentralized
digital currencies (cryptocurrencies), such as bitcoin. The course will:

- survey the theory and principles by which digital currencies operate;

- provide practical examples of basic transactions and operations of blockchain or distributed ledger-
based systems;

- explore the current and future interaction of digital currencies with banking, financial, legal and
regulatory systems;

- help students understand the disruptive potential of blockchain and how this ecosystem can be
perceived as an innovation;

- discuss the newest developments in the space (for example, tokenization, DeFi and CBDCs),
explore the synergies between blockchain and other disruptive technologies (such as artificial
intelligence and the internet of things) and provide a vision and thesis for a decentralized future.
The course will consist of four general topics:

1. Theoretical introduction to digital currencies: This will include the history of digital currencies,
the invention of decentralized consensus through proof-of-work, and a technical overview of
cryptocurrencies such as bitcoin, as well as alternative/advanced uses of the blockchain.

2. Practical introduction to digital currencies: This will include practical, introductory exercises in
utilizing and constructing digital currency transactions.

3. Banking, financial and regulatory implications: Overview of how blockchain technology could
revolutionize the existing monetary and banking system and possible approaches to regulation and
development.

4. Innovation & development: How cryptocurrencies and blockchain technology can be viewed
through innovation frameworks and what possibilities exist for further developments, including
new blockchain uses (tokenization, decentralized finance [DeFi], central bank digital currencies
[CBDCs], etc.) and convergence of blockchain with other technologies (most notably artificial
intelligence and the internet of things) toward a decentralized future.

Recommended literature:

1. AMMOUS, S. 2018. The Bitcoin standard. Hoboken, New Jersey : John Wiley & Sons, 286 p.
ISBN 978-1-119-47386-2.

2. AZHAR, A. 2021. Exponential. London : Cornerstone, 384 p. ISBN 978-1847942913.HOSP,
J. 2018. Kryptomeny. Bratislava : Tatran, 172 s. ISBN 978-80-222-0945-8.

3. HARARI Y., N. 2018. Money. London : Vintage Books, 133 p. ISBN 978-1-78487-402-5.

4. HAYEK, F. A. 1990. Denationalisation of Money The Argument Refined An Analysis of the
Theory and Practice of Concurrent Currencies (3rd ed.). London, UK: The Institute of Economic
Affairs.

5. CHOVANCULIAK, R. 2019. Pokrok bez povolenia. Bratislava : INESS, 288 s. ISBN
978-8-089-82007-8.
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6. KRAVCHENKO, P., SKRIABIN, B., DUBININA, O. 2019. Blockchain And Decentralized
Systems. Kuis, Ukraine: Distibuted Lab.

7. NAKAMOTO, S. 2008. Bitcoin: A Peer-to-Peer Electronic Cash System. Retrieved from
https://bitcoin.org/bitcoin.pdf

8. NARAYANAN, A., BONNEAU, J., FELTEN, E., MILLER, A., GOLDFELDER, S. 2016.
Bitcoin and Cryptocurrency Technologies: A Comprehensive Introduction. Princeton, NJ:
Princeton University Press.

9. SHRIER, D., L. 2020. Basic blockchain. London : Robinson, 182 p. ISBN 978-1-4721-4483-6.
10. TAPSCOTT, D., TAPSCOTT, A. 2018. Blockchain revolution. New York : Portfolio/Penguin,
358 p. ISBN 978-0-241-23786-1.

Language of instruction:
English

Notes:student time load:

120 hours

Combined study (P, S, K): 26 h.

Self-study: 50 h.

Preparation of presentation of current topics: 44 h.

Course assessment
The final number of assessed students: 77

A B C D E FX(0) FX(1)

59.74 19.48 11.69 1.3 2.6 5.19 0.0

Instructor: Ing. Ivan Sedliacik, PhD.

Last changed: 17.04.2023

Approved by: prof. Ing. Hussam Musa, PhD.
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Course Description

University: Matej Bel University in Banska Bystrica

Faculty: The Faculty of Economics

Code: D 2 KaB-aj |Course name: Digital Currencies and Blockchain (in English)

Type, extent and method of instruction:
Form of instruction: Seminar
Course type: C (A - Compulsory courses, B - Compulsory elective courses, C - Elective courses)
Recommended number of periods: 26
Method of study: combined

Number of credits: 4

Recommended semester/trimester: 1., 3.

Level: II.

Prerequisites:

Course completion conditions:

a) continuous assessment - completion of the written assignment and in-class active participation:
30 points;

b) final assessment - written test 70 points.

Learning objectives:

The student will:

1. Be able to describe the Byzantine Generals’ Problem (a classical problem on how to achieve a
single winning strategy involving various parties, some of which may be corrupted, untrusted, or
may disseminate inaccurate information) and how do blockchains address this problem.

2. Understand the basics of blockchain technologyi, i.e. cryptographic functions (hashes), the process
of mining and issuance of new currency, vari